Marketing Mix by Ann O’Connell 
Remember the old expression, “Don’t put all your eggs in one basket”? 

What a great thing to remember when you are designing your marketing plan. 

Many artists have found that using a variety of ways to get their name in front of a potential buyer works very well. Individuals read the paper, watch television, listen to the radio, skim flyers, notice billboards, visit tradeshows and surf the internet. Each and all of the above mediums are ways to get a message to someone who might be interested in buying your art. Should you use them all? 

Probably not, the cost would out way the benefits.  

If you are selling something that appeals to the sense of vision, include a picture so people can see just what the item looks like. That is one of the advantages of being listed in Uniquely Manitoba’s Virtual Gift Show. People get to look at your work from the comfort of their own home. They can go back to your site again and again, no pressure.  
The advantage of this is that when they talk to you in a gift show they will remember seeing your work…on the web. One exposure will reinforce the other. And then if they receive an invitation from you to attend your show at a local gallery, they will have another reminder of you and your artwork. And then if you are interviewed by the local paper because of your involvement with a local charity…that’s another reminder about you and your work.  
Marketing is not about finding the one method that works for everyone. It is about choosing a variety of ways to get your message to potential buyers. Often we don’t use information immediately. For example a buyer may hear about you through Uniquely Manitoba’s Virtual Gift Show, see a catalogue, see your work on display and a year later finally have the resources to purchase a piece of your work. The contacts you make today may be the sales of tomorrow, next month or even next year. 
To develop your marketing plan, chose the four or five things you will do over the next year to promote your work. The answers to the following questions may help you finalize some of the details of your marketing plan. 

Which art or craft shows will compliment your listing with Uniquely Manitoba?

Where will you get exposure to new buyers?

Which marketing activities worked best for you last year?

What results do you want from each marketing activity?

Are you tracking the source of all your sales?

For the best success, chose a variety of methods that work well for your art or craft.  Try at least one new method each year. Track the results of all your efforts.  

