Big Cents from Small Venues

Marilyn Tanner-Spence knows that small trade venues make big cents. 

“When I opened my small Teekca's Aboriginal Boutique at the Forks Market, I found that the in-town shoppers were a small % of my business. I started to set up at different venues to let people know who I was and what I had that might be of interest to them or for corporate orders. I was so happy with the response that I started to ask past coworkers to let me know when an event was happening so that I might set up my product. It is a lot of work but it clearly paid off. My retail business now has many more people from the Winnipeg area increasing my sales. It was about 15% local business and 85% tourist but now is about 50% local buying. What a turn around! So it makes big cents to spend the time and money if you believe in what you do. I know cents is the money word but every penny adds up and that 's what it did for me.” Tanner-Spence advises. 

 

If you are an artist, craft producer or culinary artist who wants to increase your sales, consider Ms Tanner-Spence’s advice. Look at venues that you may not have considered before. Are you sending invitations to your past customers announcing the stores and sales where your work is available? People can’t buy if they can’t find you. 

Watch in the upcoming months for more marketing ideas from Boutique and Gallery owners as well as artists. 

